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Dunlop Adhesives ‘prepares’ itself for new product launch   

Pioneering manufacturer of tile adhesives, grouts and finishing products is to launch five new products 

28 October 2009: January 2010 marks the beginning of an exciting year for Dunlop Adhesives as it launches a new range of preparation products including floor levellers and rendering products. That includes five new products which the UK manufacturer will add to its existing 23 strong product range of tile adhesives, grouts and finishing products. 

Debi Bailey is Brand Manager for Dunlop Adhesives and explained:

“With our in-house Research and Development centre, Dunlop Adhesives is always creating and testing new products which fit the brand’s remit and these five additional products slot in perfectly to our current preparation range. That means they will be coloured coded green in line with our reverse traffic light branding, but more importantly they’ll follow the same Dunlop Adhesive philosophy of quality products with ease of use in mind.”  

To be launched in early 2010, the product range will include three floor levellers – Basic, Single Part Latex and Deep Bed – and two rendering products – Patch and Repair Cement and a Quick Setting Render. 

The additional floor levellers join the Premium Floor Leveller currently in the range. The basic product will be ideal for straightforward jobs done on a budget, the single-part latex for hardwearing floors and the deep bed product for jobs that require in excess of 25mm. 

These additional preparation products could be the start of further things to come as Dunlop Adhesives looks at other avenues to explore. It finds itself in a strong position to diversify and the ancillary products market is a realistic way forward. 

Finding out more about this market falls in line with the launch of Professor Dunlop’s Brainbox promotion. It is designed to get an end-user insight into the general building products industry. As such it is asking trades people and DIY enthusiasts to submit an entry for a new product idea, or a problem they regularly face where there is no current solution on the market to rectify it. Even comments on what current products don’t work for them and how they could be improved will be welcomed for chance to win a Dell Studio 15 Laptop. Debi Bailey concluded:

 “As a user conscious brand, Dunlop Adhesives designs easy to select and easy to use quality products for the general builder. That’s why we want customer feedback and subsequently through BRAINBOX we hope to get suitable ideas and suggestions pouring in.” 

To be in with a chance of winning the top prize, entries must be submitted at www.dunlop-brainbox.co.uk/ on or by a direct message on Twitter to @dunlopbrainbox before 31st December 2009. 
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CAPTION: Preparing to launch – Dunlop Adhesives is set to launch five new preparation 

products early in 2010

For more information on this story, please contact Fiona Shackleton at Manifest on 01484 469601 or email: fiona@manifestcomms.co.uk
Notes to editors:

With its head office in Stoke-on-Trent, Dunlop Adhesives is a pioneering manufacturer of tile adhesives, grouts and related products. The company prides itself on offering product solutions that combine technical quality with exceptional ease of use - ultimately allowing its customers, which includes trade professionals and DIY enthusiasts alike, to create the perfect finish for their tiled surfaces.

More information on Dunlop Adhesives, its extensive product range and its commitment to its customers (as demonstrated by such initiatives as a dedicated training centre and on-line video ‘how to’ guides) can be found at www.dunlop-adhesives.co.uk
[image: image1.jpg]
Wednesday, October 28, 2009

