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PROFESSOR DUNLOP'S BRAIN BOX!

PRESS RELEASE






FOR IMMEDIATE RELEASE

8 September 2009
Dunlop Adhesives launches new promotion: Professor Dunlop’s BRAINBOX

Pioneering manufacturer of tile adhesives, grouts and finishing products is calling on all tradesmen to submit building product ideas to Professor Dunlop’s BRAINBOX promotion. 

Are you a plumber with a problem? A builder with a bug bear? Or a joiner with just a great idea? Well, Professor Dunlop is calling on all tradesmen to get the old grey matter working and offer ideas, challenges, problems, or solutions to general building dilemmas.

Dunlop Adhesives is launching an innovative promotion on 9th September known as Professor Dunlop’s BRAINBOX. Promoted on special packs of Dunlop Adhesives and with its own website, BRAINBOX is a budding inventor’s dream of a promotion which is crying out for ideas that continue to go unnoticed by manufacturers in the industry.  

To celebrate the launch, Dunlop will be giving away a Dell Studio 15 Laptop for the best submission entered before the end of 31st December 2009. Plus there is a whole host of other goodies up for grabs for excellent contributions including promotional t-shirts and mugs – all courtesy of Dunlop Adhesives.

Debi Bailey, Brand Manager for Dunlop Adhesives said:

“The BRAINBOX promotion is looking for all those wannabe inventors to pass on their experiences and suggestions in a bid for Dunlop to develop new products and solutions for the general building trade. So if you have ever had an ‘Albert Einstein’ moment and not known who to tell, or wonder why nobody has invented a particular product which could make your job so much easier, here is your opportunity to put your knowledge to good use.”

Entering is easy, just see special packs of Dunlop Adhesive or visit the BRAINBOX website www.dunlop-brainbox.co.uk where you will find all the details to successfully submit your suggestions. Anyone with an idea can enter and entrants can upload documents, images and videos or simply fill in the box provided. We’ve even set up a dedicated BRAINBOX Twitter page for all those tweeters out there at http://twitter.com/dunlopbrainbox. With so many ways to enter, there’s simply no excuse for not giving it a go. 

A team of judges will be sifting through the entries to announce the main winner in January 2010. If you miss out, fear not; BRAINBOX will continue into the new year with further prizes to be won.  

UK manufacturer of tile adhesives, grouts and finishing products, Dunlop Adhesives, developed BRAINBOX as just one way to further understand its customers’ needs. Brand Manager, Debi Bailey concluded:

“As a user conscious brand, Dunlop Adhesives designs easy to select and easy to use quality products for the general builder. That’s why we want your feedback and subsequently through BRAINBOX we hope to get your ideas and suggestions pouring in.” 

ENDS

CAPTIONS:

ProfessorDunlop.jpg: Help Professor Dunlop find a solution that sticks…. 

Prizes.jpg: A Dell laptop is just one of the prizes on offer 

WebsiteHomepage.jpg: Send in your entries online at the Brain Box site 

Notes to editors:

With its head office in Stoke-on-Trent, Dunlop Adhesives is a pioneering manufacturer of tile adhesives, grouts and related products. The company prides itself on offering product solutions that combine technical quality with exceptional ease of use - ultimately allowing its customers, which includes trade professionals and DIY enthusiasts alike, to create the perfect finish for their tiled surfaces.

More information on Dunlop Adhesives, its extensive product range and its commitment to its customers (as demonstrated by such initiatives as a dedicated training centre and on-line video ‘how to’ guides) can be found at www.dunlop-adhesives.co.uk
For more information on this story, please contact Fiona Shackleton at Manifest Communications on 

01484 469601, or email fiona@manifestcomms.co.uk 
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